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About the Principles for Responsible Management Education (PRME)

The Principles for Responsible Management Education (PRME) is a United Nations-
supported initiative founded in 2007 that aims to raise the profile of sustainability in their
classrooms through Seven Principles focused on serving society and safeguarding our
planet.

PRME engages business and management schools to ensure they provide future leaders
with the skills needed to balance economic and sustainability goals, while drawing
attention to the Sustainable Development Goals (SDGs) and aligning academic
institutions with the work of the UN Global Compact. Driven by its mission to transform
management education, PRME equips today's business students with the understanding
and ability to deliver change tomorrow. As a voluntary initiative with over 800 signatories
worldwide, PRME has become the largest organized relationship between the United
Nations and management-related higher education institutions.

The PRME initiative was launched to nurture
responsible leaders of the future. Never has this task
been more important. Bold leadership and innovative
thinking are needed to achieve the Sustainable
Development Goals (SDGs).

Antonio Guterres

Secretary-General (2017 - Present)

United Nations
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Principles of PRME

Purpose
We advance responsible management education to foster inclusive prosperity in a

world of thriving ecosystems.

Values
We place organizational responsibility and accountability to society and the planet at

the core of what we do.

Teach

We transform our learning environments by integrating responsible management

concepts and practices into our curriculum and pedagogy.

Research
We study people, organizations, institutions, and the state of the world to inspire

responsible management and education practice.

Partner
We engage people from business, government, civil society, and academia to advance

responsible and accountable management education and practice.

Practice
We adopt responsible and accountable management principles in our own

governance and operations.

Share
We share our successes and failures with each other to enable our collective learning

and best live our common values and purpose.
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The Sustainable Development Goals (SDGs)

In September 2015, all 193 Member States of the United Nations adopted a plan for achieving a better
future for all — laying out a path over the next 15 years to end extreme poverty, fight inequality and
injustice, and protect our planet. At the heart of Agenda 2030 are 17 Sustainable Development Goals
(SDGs) and 169 related targets that address the most important economic, social, environmental and
governance challenges of our time. The SDGs clearly define the world we want — applying to all
nations and leaving no one behind. Successful implementation of the SDGs will require all players to
champion this agenda; the role of higher education is critical to this.
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Getting
Started

This section provides foundational information about Faculty of Business,
Economics and Social Sciences (BESS), including key details and basic
institutional data.
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Mission

Based on our multi- and interdisciplinary research with a focus on digitalization, sustainability, and
inequality, we engage with business and society in the globally competitive region of Stuttgart to
develop innovative solutions for current and future challenges. We empower students through
research-based education, cultivating critical thinking, and problem-solving skills with an international

mindset.

Vision

Vision

We aim to foster societal progress and inspire economic and social transformation.

Values

Diversity and Individuality:

We recognize the key role of individuals in any process of change and transformation. We, therefore,
welcome and value human interaction and engagement in creating an academic environment which is
challenging, but also appreciates the contribution and needs of individual students, academic and
professional staff regardless of race, religion, color, origin, gender, sexual orientation, disability, age, or
other protected status as required by applicable law. We benefit from the diverse, open-minded culture

on the UHOH campus.

Responsibility and Collectivity:

We ensure transparency in decisions, and value collaborative and respectful interactions among all
our stakeholders. Our organizational structure, which builds on strong legal frameworks and
procedures, has clearly defined responsibilities and functions as well as standing boards and
committees. This ensures collective responsibility and accountability within our strategic

management and decision-making processes.

Engagement and Innovation:

We strongly believe that science and education are of crucial importance when it comes to fostering
innovation in business and society. We, therefore, advance knowledge transfer by the creation and
dissemination of new, impactful scientific findings, the education of students, and partnerships and
collaborations within our communities to enable them to benefit from our broad approach to relevant

economic and social topics.

Personal Development and Life-Long Learning:
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We strive to support our students’ personal development by designing and delivering curricula with up-
to-date, socially relevant, and research-oriented content. By equipping students with knowledge and
skills, and by offering various extracurricular activities, we encourage them to think in terms of
careers, not just jobs. Supported by various advising opportunities, we want them to actively make
their own choices in their own personal educational process. We foster our academic and
professional staff by means of further education courses to meet their specific needs for sustainable

life-long learning opportunities and personal development.

Strategy

1.3 Strategy BESS 2025 View document (4 Download document &

Strategy Alignment

Strategy Alignement BESS 2025

BESS's strategic priorities explicitly advance sustainable development, the common good, and quality
education. Our 2024-2027 plan “Think Innovatively, Act Sustainably, Be Responsible — Shaping
Societal Progress and Inspiring Economic and Social Transformation” commits us to SDG integration
across research, teaching, and operations, anchored by active support for UHOH’s Green Office as the
campus hub for sustainability action. We embed sustainability, business ethics, corporate
responsibility, and responsible leadership throughout curricula so graduates possess the knowledge
and skills to deliver positive change - ensuring quality education that is both rigorous and mission-
driven. Our basic and applied research deepens understanding of how business, the economy, and
society shape sustainability outcomes thereby serving the common good through evidence-based
solutions. We convene dialogue among students, faculty, staff, and external stakeholders to surface
diverse perspectives on complex global challenges, strengthening civic capacity and inclusivity.
Finally, we cultivate national and international partnerships and joint projects to co-create applicable,
innovative responses to global issues, amplifying our contribution to an inclusive and sustainable
global economy. Together, these priorities align BESS’s core academic mission with transformative

impact for people and planet.
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Graduates & Enrollment

2024 Statistics

Graduates

Faculty & Staff at the University

Faculty & Staff at the Institution

Student Enroliment at the University
Student Enrollment at the Institution
Undergraduate Attendance
Masters-Level Postgraduate Attendance

Doctoral Student Attendance

Degrees Offered

Bachelor Programs

Bachelor of Science (B.Sc. or B.S.) Bachelor of Arts (B.A.)

Masters Programs

@ Master of Science (M.Sc.or M.S.)) @& Master of Arts (M.A.)

Doctoral Programs

< Doctor of Philosophy (Ph.D.)

Number

948

1374

268

8768

4792

3311

1341

132




Purpose

We advance responsible management education to foster inclusive
prosperity in a world of thriving ecosystems.
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¢ Definition of Purpose

Purpose means equipping future leaders to create sustainable value for business and society,
advancing inclusive prosperity within thriving ecosystems through research, teaching, and
partnerships. At the Faculty of Business, Economics and Social Sciences (BESS), we contribute to this
by offering sustainability-focused study programs, by conducting SDG-aligned research (digitalization,

inequality, consumption), and by fostering stakeholder dialogue in the Stuttgart region.

11
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Values

We place organizational responsibility and accountability to society and the
planet at the core of what we do.




Faculty of Business, Economics and Social Sciences (BESS)

2025 Sharing Information on Progress (SIP) Report

Who Champions Responsible Management Education at Our
Institution

R
o

Centralized sustainability office

R
o

Senior leadership office

R
o

Interdisciplinary efforts across parent organization

R
o

Research or issue group, society, or club leading sustainability efforts

Student Awareness

0 O/ 2 5 O/ of students at Faculty of Business, Economics and Social Sciences
(o - (o) (BESS) are aware that we are a PRME Signatory Member.

13



Teach

We transform our learning environments by integrating responsible
management concepts and practices into our curriculum and pedagogy.




Faculty of Business, Economics and Social Sciences (BESS)

2025 Sharing Information on Progress (SIP) Report

/ How We Define Teach

At the Faculty of Business, Economics and Social Sciences at the University of Hohenheim, "Teach"
refers to embedding sustainability and ethical responsibility into our curriculum and research. We
educate students to become responsible leaders, equipped with the knowledge and skills to address

global challenges in business and society.

Courses that support RME

Faculty of Business, Economics and Social Sciences (BESS) reports 7 courses in 2024 that support

responsible management education and sustainable development goals.

Climate Action Simulation — Experience Policy-Making Firsthand

and Improve Your Systemic Thinking | F1.T-Course

Can We Solve the Climate Crisis? Are you care about climate action, climate justice, and policy
decisions? Do you ever question the choices policymakers make in tackling the climate crisis? Now is
your chance to step into their shoes and make the tough calls yourself. Welcome to the Climate Action
Simulation, an immersive experience where you become a key player in a high-stakes global climate
summit. Representing governments, clean tech, climate justice advocates, conventional energy,
industry, or agriculture - you'll negotiate, strategize, and collaborate to create a plan that meets the
Paris climate goals—all while balancing economic and political realities. Should we plant millions of
trees? Phase out coal? Or encourage dietary shifts away from meat? Every decision you make will
bring us closer, or further, to keeping global temperature rise below 2°C by 2100. You'll see the
immediate impact of your decisions through En-ROADS, a powerful climate policy simulator that real-
world policymakers use. In your role, whether you're actively debating or strategizing behind the
scenes, you'll learn to consider different stakeholders and their opinions. This is more than a game—
it's an opportunity to develop climate literacy, master negotiation skills, and cultivate systemic and
analytical thinking. Are you ready to take on the challenge? Hosted by the CareerCenter Hohenheim,

the Department for Innovation Management, and the GreenOffice.

The workshop empowers students to become responsible leaders by immersing them in a high-stakes
global climate negotiation simulation using the En-ROADS policy model. Participants represent diverse
stakeholders, including governments, clean tech, climate justice advocates, industry, and agriculture,
to collaboratively develop plans that meet the Paris climate goals while balancing economic and
social realities. This experiential learning approach cultivates climate literacy, systemic thinking,
ethical reasoning, and negotiation skills, fostering the ability to generate sustainable value for
business and society. By engaging with real-world tools and stakeholder perspectives, students
deepen their understanding of global social responsibility and sustainability, aligned with PRME’s
purpose, values, and methods principles, while preparing to drive positive change through evidence-

based decision-making and inclusive dialogue in their future careers.

15
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Smart Sustainability | 5608-270

In this seminar, students engage interactively with the critical role of information and communication
technologies (ICT) in promoting ecological, social, and economic sustainability. They internalize the
potential of various technologies to support the achievement of the United Nations Sustainable
Development Goals (SDGs) and develop an awareness of the associated risks that must be
considered when applying these technologies (e.g., bias in algorithms or increasing inequality due to
barriers in technology access). This module explores and analyzes different application contexts (e.g.,
smart cities, health and well-being, sustainable consumption and production) and technologies (e.g.,
blockchain, machine learning) within the framework of sustainable development. The language of
instruction is German. However, some of the materials used (e.g., academic publications) are in

English, and students are expected to be able to understand them.

Through the Smart Sustainability seminar, the students develop a deep understanding of the
opportunities and risks that smart technologies pose for sustainable development. Engaging with real-
world applications - from Al in climate protection to digital nudging for sustainable consumption - they
explore how technologies can support or hinder progress on the UN Sustainable Development Goals
(SDGs). The seminar’s interactive structure, including group discussions or scenario games, helps
them critically reflect on issues such as algorithmic bias, digital inequality, and the environmental
impact of ICT. By presenting and analyzing case studies on technologies like blockchain, machine
learning, and Industry 4.0, the students strengthen their ability to assess technology through an
ethical, ecological, and socio-economic lens. This experience equips them with the mindset and

analytical tools essential for responsible management in a digital world.
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Advanced Negotiation Management | 5801-411

The flipped classroom course on Advaced Negotiation Management focuses on digital business
negotiations. Students learn about various negotiation theories and their applications in different
contexts. Communication and decision-making as the two core elements for (digital) negotiations are
discussed. Intercultural negotiations and conflict management models such as mediation and

arbitration and taught. All of these topics are analysed focusing on digital negotiations. Each unit is

16
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prepared in advance by the students using various types of material to account for different learning
styles. Each unit is then dicussed in class applying the factual knowledge in various negotiation
exercises. A five-day long international negotiation simulation with students from other countries
using a state-of-the-art digital negotiation support system provides hands-on experience using a real-

world business case.

J
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Light reference
to SDGs

Introduction to Applied Data Science | 5107-411

This course offers a comprehensive introduction to data science, combining conceptual
understanding with hands-on experience. It is designed for students with a limited background in data
science or programming, but requires basic statistics and math knowledge. It provides a practical
foundation for further study and application in the field. The course is structured around weekly
lectures and accompanying practical sessions, where students gain experience using the R
programming language for data analysis and visualization. The aim is to bridge theoretical concepts
with practical implementation, ensuring students can not only understand core ideas but also apply
them to real-world problems. Key topics include three main pillars: data management, scientific
computing, and data analysis. In the data management component, students learn to identify and
work with different types of data, including structured and unstructured formats, and explore various
data sources. The course covers essential skills in data preprocessing, preparation, and cleaning—
crucial steps to ensure data quality before analysis. Students also learn how to manage messy or
incomplete datasets and how to handle issues like missing values or inconsistent formats. The
scientific computing part introduces the basic principles of programming in R, emphasizing clean and
efficient code, good workflow practices, and the importance of reproducibility in scientific work.
Students learn how to organize their projects in a reproducible manner and how to document their
code and results effectively. We also introduce some basic Unix programming needed to work on
remote clusters as well as version control with git. In the data analysis segment, students are
introduced to statistical thinking and model evaluation techniques. They explore several analytical
methods, including k-nearest neighbors (KNN), polynomial regression and splines, and introductory
textual analysis. A strong emphasis is placed on interpreting results correctly and communicating
them clearly, both visually and in writing. Students also gain initial exposure to artificial intelligence
topics, giving them a sense of how data science and machine learning intersect. Along the way, we
also discuss the ethical implications, risks, and pitfalls of data science projects. The learning
objectives of the course are to ensure that students: - Can design and conduct a complete data
science project; - Understand common challenges and pitfalls across the data science workflow—

from data acquisition to final interpretation; - Are equipped to carry out basic analyses and to choose

17
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appropriate methods, building a foundation for future, more advanced work. The assessment consists
of two written assignments and a computer-based exam. The assignments are designed to help
students apply the full data science workflow in a project setting. In the past, for example, students
conducted sentiment analysis using user reviews from the Steam gaming platform, learning how to
collect and process text data, build models, and interpret their findings. The assignments encourage
students to be creative and independent in framing questions, selecting data, and communicating
insights. By the end of the course, students will have a solid understanding of the data science
process and be prepared to apply these skills in academic or applied settings, as well as in

subsequent data-oriented courses.

Through this course, | aim to equip students with the critical data literacy and analytical thinking skills
necessary to navigate and shape a data-driven world. By learning how to responsibly collect, clean,
analyze, and interpret data, students become capable of making informed, evidence-based decisions—
an essential skill across all domains of society. This aligns directly with SDG 4: Quality Education, by
promoting inclusive and equitable learning opportunities that empower students to participate
meaningfully in an increasingly digital economy. The course also touches on aspects of SDG 9:
Industry, Innovation, and Infrastructure, as students engage with tools and workflows that underpin
modern data science and innovation ecosystems. In encouraging students to work on projects with
real-world relevance—such as analyzing online sentiment or social trends—the course fosters
awareness of how data can be used to understand and address societal challenges. This supports
SDG 16: Peace, Justice and Strong Institutions, by promoting transparent, ethical use of information.
Overall, the course prepares students not only to succeed academically or professionally but also to

contribute to sustainable, data-informed solutions in their respective fields and communities.

DECENT WORK AND INDUSTRY, INNOVATION 10 REDUCED 16 PEACE, JUSTICE
ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES AND STRONG
A INSTITUTIONS
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Sustainable Marketing | 5705-271

4? _y_.

This module introduces the concept of sustainable marketing in the context of the evolution of
marketing theory and traditional concepts. It addresses current trends, challenges, and potential goal
conflicts. Key topics include consumer behavior and behavioral research related to sustainability, the
development of sustainable marketing strategies, and brand positioning. The module also explores
consumer perceptions, communication, and advertising with a focus on bridging theory and practice.

Knowledge is deepened through real brand case studies and current academic research.

This module provides students with a foundational understanding of how marketing can contribute to
sustainability goals in today’s business environment. It builds awareness of key challenges such as
greenwashing, value conflicts, and shifting consumer expectations. Students are introduced to basic

tools for analyzing sustainable consumer behavior and developing simple marketing approaches that
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reflect ecological and social responsibility. Through tutorials and real brand case studies, they learn to
recognize sustainability-relevant aspects in marketing, reflect critically on communication strategies,
and apply core concepts to real-world examples. Consequently, the module equips students with the
mindset and foundational skills to responsibly navigate marketing decisions in sustainability-oriented

organizations.
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Entrepreneurial Thinking | 5703-280

“Entrepreneurial Thinking” challenges students to apply entrepreneurial principles to their own lives by
addressing a personal challenge they have never tackled before. Rather than focusing on business
creation, the course promotes an entrepreneurial mindset as a universal approach to uncertainty,
opportunity, and initiative. Students are introduced to key concepts such as effectuation,
entrepreneurial alertness, personal initiative, and the corridor principle. The centerpiece is the
Personal Challenge Project, where students select and pursue a meaningful goal—from launching a
small venture or creative project to personal growth endeavors such as developing habits or
overcoming fears. Weekly reflections, peer feedback, and targeted input sessions ensure continuous
learning and accountability. The course fosters autonomy, resilience, creativity, and responsible
decision-making—skills aligned with PRME values and essential for navigating an uncertain world.
Final presentations demonstrate not only individual transformation but the power of entrepreneurial

thinking to drive personal and societal impact.

The course has had a strong and lasting impact on students’ mindsets and behaviours. Over 170
students across two cohorts have completed Personal Challenge Projects (PCPs), developing a sense
of agency and responsibility through real-world application. Many report overcoming procrastination,
perfectionism, and fear of failure. They describe learning to take initiative, embrace uncertainty, and
persist through setbacks—core entrepreneurial abilities. Project topics ranged from launching creative
ventures and redesigning campus governance to habit change, self-reflection, and personal wellbeing.
Students consistently highlight increased self-efficacy and the realization that meaningful progress
starts with a single step. Final reflections often touch on themes such as leadership, resilience,
personal growth, and contributing to something larger than themselves. Without being instructed to do
so, many students chose challenges that created positive ripple effects in their communities, tackled
everyday problems, or explored values-driven action. This suggests that the course helps foster a
mindset that connects individual ambition with broader social responsibility. As one student put it:

“Confidence x experience = results.” The impact is personal, practical, and often transformative.
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International Business and Innovation | 5706-371

This course provides students with foundational knowledge in International Business and Innovation,
covering strategies, processes, market analysis, and knowledge management. Beyond these basics,
the course emphasises responsible and sustainable innovation by giving students the opportunity to
develop their own solutions addressing global and societal challenges. Each week, students gain
theoretical insights in lectures, and every other week they apply these in tutorials, working in
intercultural and interdisciplinary teams to design sustainable innovations. The course begins with an
assessment of students’ entrepreneurial competencies, enabling tailored interventions to strengthen
these skills throughout the semester. Through a combination of input sessions, activities, and
collaborative projects, students integrate concepts such as types of innovations, market entry
strategies, and innovation approaches. By the end of the course, students will have developed and
pitched a sustainable innovation that creates value for all stakeholders (people, planet, and

organisations) in line with principles of responsible management education.

We are now teaching this course in its current setup for the third year. While there have been many
moments of trial and error, we observe that students truly enjoy this type of teaching. They particularly
appreciate sessions that are tailored to their needs and competencies. Students value the projects
they work on and enjoy collaborating with Erasmus students, exchange students, and local
Hohenheim students to make a difference in their chosen markets. Over time, they begin to recognise
that having a “good” idea, whether a product or service, can tangibly change lives. Importantly, they do
not merely listen to the content; they actively apply principles and experiment with different ideas, all

while remaining conscious of environmental and social impacts.
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Educator Recognition
At Faculty of Business, Economics and Social Sciences (BESS), we recognize educators for quality of
teaching in the following ways:

< Course evaluation scores

% Pedagogical innovation grants

20
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Teaching Voices

The following statement demonstrates ways in which educators at Faculty of Business, Economics

and Social Sciences (BESS) support sustainability and responsible management in their classrooms.

Shaping change in the economy: Creative solutions for sustainable
development and responsible management

In my teaching, | strive to embed sustainability within business and management as a core principle
that shapes students’ thinking and actions. My aim is to anchor sustainability as a guiding concept
and to prepare students comprehensively for the challenges of sustainable development.

The module “Specialization in Sustainability and Change” exemplifies this approach. My goal is to
provide students with both theoretical insights and practical experience in addressing the
complexities of sustainability. A central focus lies on the 17 United Nations’ Sustainable Development
Goals (SDGs). | encourage students to explore these goals holistically, critically examining their
relevance in different business contexts and identifying both synergies and potential conflicts
between the SDGs. Over the course of the semester, students develop their own business model
aimed at advancing sustainable development. They are challenged to assess their ideas critically,
question these potential goal conflicts, and refine their strategies accordingly. We sharpen these skills
in an engaging digital simulation game in which they take on diverse stakeholder roles as part of a
sustainability citizens’ council. This experience allows them to directly witness the tangible impact of
their decisions and to explore the complex interrelationships among the Sustainable Development
Goals (SDGs). Additionally, | integrate industry experts’ views, who share their real-life business
experiences that actively shape a sustainable future. These sessions provide valuable insights into
how companies can drive positive change while navigating the challenges of responsible
management, which is helpful for the development of the students' business model. In the end, we
conclude the module with a presentation of the business idea. Students present their concepts with
positive social or environmental impacts in creative ways, such as through well-crafted presentations
or other creative formats such as panel discussions, videos and live podcasts in which they take on
different roles.

Through this module, | aim to prepare students to place responsible management for sustainable
development at the center of their future professional activities, to consider different perspectives, and
to promote innovative solutions that help build a sustainable and thriving economic system for future
generations. What makes this process especially rewarding for me is seeing how students bring their
own creativity into the lecture hall and witnessing their growth as they engage with these challenges

throughout the semester.

Q Fostering Innovation
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A lot
Our institution supports innovation significantly through teaching and learning.

Q Experiential Learning

V4 A lot

Our institution supports experiential learning significantly through teaching and learning.

Q Learning Mindset

Somewhat
Teaching and learning at our institution moderately support a lifelong learning mindset.

Q Method of Teaching and Learning

o) In person
Traditional classroom-based learning with face-to-face instruction.

22
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Research

We study people, organizations, institutions, and the state of the world to
inspire responsible management and education practice.
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/ How We Define Research

Research in our institution integrates interdisciplinary and international perspectives to advance
responsible management and education. Through methodological and applied research, we contribute
excellence in economics, social sciences and communication studies, shaping knowledge that

supports sustainable business, healthcare, finance and media practices.

Research vs Research for RME/Sustainable Development

Peer-reviewed articles were Peer-reviewed articles were
published by Faculty of published by Faculty of Business,

3 0 4 Business, Economics and VS 5 5 Economics and Social Sciences
Social Sciences (BESS) from (BESS) from this past calendar year
this past calendar year. in support of RME.

Research Funding

In 2024, Faculty of Business, Economics and Social Sciences (BESS) was awarded funding for
research that is:

w F ] © )

Regional National Institution Local International
Specific

Socializing Research

In 2024, Faculty of Business, Economics and Social Sciences (BESS) contributed research findings to:

% Open-access platforms

% Research collaborations

% Industry and business networks
% National media

< Public events and lectures
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Publications Related to RME and/or Sustainability

Gender inequality and cultural values in explaining gender differences in
positive and negative emotions: A comparison of 24 countries during the | pol
COVID-19 pandemic

Authors: Robin Wolast, Adrian Liders, Armelle Nugier, Serge Guimond, Joseph B. Phillips, Robbie N.

Sutton, Karen M. Douglas, et al.

Date of publication: January, 2025
Department: Marketing

The coronavirus pandemic posed a major challenge to mental health. Existing evidence shows that
COVID-19 is related to poor emotional well-being, particularly among women. However, most work on
the subject uses single-country samples, limiting the ability to generalize the disparity or explain it as a
function of societal variables. The present study investigates the expression of positive and negative
emotions during the pandemic as a function of gender and across 24 countries (N = 49,637). Strong
gender differences emerged across countries, with women reporting more negative emotions
(anxious, depressed, nervous, exhausted) and less positive emotions (calm, content, relaxed,
energetic) than men. The gender gap in positive emotions was significantly wider in countries higher
in individualism and narrower in countries higher in power distance. For instance, differences in
emotions were larger in Western countries high in individualism, such as the USA, the UK, Italy, and
France, and smaller in countries with higher collectivism and power distance, such as China, Malaysia,
and South Korea, with a few exceptions like Japan and Brazil. These gender differences across
countries were not explained by country-level gender inequalities indicators (GGGI and GlI).
Interestingly, the national severity of the pandemic, an epidemiological factor, reduced gender
differences in positive emotions. These results underscore the importance of considering cultural and

national factors when assessing gender differences in well-being.
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Research Barriers

In 2024, Faculty of Business, Economics and Social Sciences (BESS) identified the following barriers

to conducting research related to sustainability and/or responsibility:

< Participant recruitment

< Funding challenges
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Institutional policies and bureaucracy
Administrative barriers

Data access and management
Retention and engagement

Skills and expertise gaps

Technology and resource access

Access to literature
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Parther

We engage people from business, government, civil society, and academia
to advance responsible and accountable management education and
practice.
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/ How We Define Partner

Partners are institutions or organizations with which we maintain formal collaborations in research,
teaching, or innovation. These partnerships support the faculty’s mission by enabling knowledge
exchange, promoting internationalization, and fostering interdisciplinary and practice-oriented
approaches. They align with our values and contribute to addressing societal, economic, and

environmental challenges.

Institutional Partnerships

% AACSB (Association to Advance Collegiate Schools of Business)
% Times Higher Education (THE)

Student Organization Partnerships

< Enactus

< Muslim Student Association

28



Practice

We adopt responsible and accountable management principles in our own
governance and operations.
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/ How We Define Practice

Practice means that the University of Hohenheim applies responsible and accountable management

principles in governance and operations. These include climate protection measures (green electricity,

contracting), CO, monitoring, sustainable procurement, mobility, and water strategies, as well as a

Green Office that ensures structures for whole-institution sustainability.

Institutional Policies and Practices

Diversity und Inclusion

Accreditation body recommendation documents
Buildings/real estate

Carbon reduction or offset commitments
Climate action plan

Employee equity, diversity, inclusion

Greenhouse gas emissions

Professional training opportunities
Sustainability strategy or strategic plan (school or university level)
Travel guides

Water

Policy Documents Related to RME and/or Sustainability

THG_Bilanz_UHOH_2023_final View document (4 Download document &

Energiepolitik_final View document (4 Download document &,
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Share

We share our successes and failures with each other to enable our
collective learning and best live our common values and purpose.
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/ How We Define Share

"Share" at the Faculty of Business, Economics and Social Sciences at the University of Hohenheim
emphasizes transparency and collaboration in sustainability efforts. We openly communicate our
initiatives, fostering active participation from students, staff, and external partners. This collective
approach promotes shared responsibility, ensuring continuous progress in sustainable practices and
responsible management education across our community.

Engagement Opportunities

Faculty of Business, Economics and Social Sciences (BESS) offers transparent engagement
opportunities for members of our institution and community to contribute to our sustainability and

responsibility efforts in the following ways:

RS
<

Annual reports

RS
<

Community events and consultation forums

RS
<

Feedback mechanisms (e.g., surveys, suggestion boxes)

RS
<

Public events and panel discussions

Communication Audiences

Faculty of Business, Economics and Social Sciences (BESS) communicates its policies and progress
on sustainable development and responsibility with:

% Alumni and donors

< Accreditation bodies

< Boards and advisory committees

< Faculty and staff

< Media and public relations channels
< Prospective and current students

% Research and academic networks

Communication Barriers

Faculty of Business, Economics and Social Sciences (BESS) faces the following barriers in transparent
communications:
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O ™

Audience Data privacy Inconsistent
reach regulations updates

R

Transparency
hesitation

©

Media visibility

-

Messaging
clarity

B

Ownership

issues
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SIGNATORY

Faculty of Business,
Economics and Social
Sciences (BESS)

Q Address

Schloss Hohenheim 1B, Stuttgart, 70599

Germany

& Website

https://wiso.uni-hohenheim.de/en/home
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